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ABSTRACT-For eons, the drama and theatric played vital role in portraying and creating influence among itsaudiences.
Its history’s root goes far behind in past till 6 century BC Greece where the representation of theatrics grows from its
sap from merely three type of drama: tragedy, comedy and satyr plays. With up gradation of technology at our finger tip ,
the drama have evolved from stage theatric to cinema and finally into webseries. Technology is an element that has always
created an impact in humankind irrespective of age andgeneration. From invention of light bulb to latest VR technology,
the mankind is was quite enthusiastic and get easily influenced under them. After realizing this, many visual art medium
have evolved not only in entertainment sector but also began to showcase social responsibilities to society where they have
adapted it into its production as well. This study is conducted to inquire and collect data regarding the how the youth of
today world get influenced under various social aspect and the role played by OTT-Platform, Amazon Prime.
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NTRODUCTION
The emergence of television as a medium

The invention of television occurred at a time when print media and radio dominated worldwide communication. Following
the successful development of television units, it was only available to the wealthy and privileged in most Western
hemisphere societies. Television instantly becamea trend in countries such as America and other European nations, with
most of the upper class and elite societies adopting it as a symbol of power and money. Within a few years, nations suchas
Japan and China began mass production of televisions and their accessories for domestic consumption as well as export
worldwide, resulting in a global drop in television prices.In 1952, the first news covered in America was regarding the
presidential nominatingconventions of the two major parties.The concept of television was introduced in the late1950s, more
or less as part of a hobby ratherthan a commercial aim. Even after commercializing television, it had very little impact or
influence due to a lack of receivers or an audience.The "Philips and RCA corporations" exhibited a closed-circuit television
network at a New Delhi industrial expo in 1955 and afterward, delivered the technology to the government. Allindia Radio
(AIR) created the foundations of the country's first TV station, which began transmitting in September 1959, using this
refurbished equipment and a few extra cameras.Doordarshan is an independent "public service broadcaster" established by
the government ofIndia. It was established on September 15th, 1959, and is India’s largest transmitting organisation in
respect of studio and transmission network Today, Doordarshan has grown from a single studio in the All India Radio
departmental headquarters to a network of 66 studio facilities across the nation, comprising 17 major studiofacilities in state
capitals and 49 other studio facilities throughout the country. However, withthead vent of private stations, Doordarshan has
lost its former audience.The "Over-The-Top" (OTT) platform is a new and future medium for movies and television shows.
This is distinct from standard broadcast means, such as television. As internet access has grown exponentially, this new
innovation has left DTH (Direct-to-Home) technology in the dust. The OTT Platform has defined a new way of watching
content on Smart TV Later, many OTT platforms have evolved, such as Netflix and Amazon Prime, which were established
in the late 2010s, and soon appreciated for their content, raising the OTT platformventure to greater heights Even though
OTT platforms have been available in India since 2008, they have had a significantimpact on the public, particularly during
the global pandemic COVID-19. Easy access to variouscontent (such as web series and movies) including international and
regional and avoid social gathering in places (eg:theatres,etc)
» The content covered or released though OTT Platform is does not haveany specific time
period; hence it is always available anytime.
» Compared to traditional broadcasting methods, OTT Platforms are easily watch able
though devices such as Mobiles, Smart TV, Laptopand more.
» Sometimes all episodes of the web series are released in one shot; hence it’s idealfor bench watching
and more.

Web series are series, usually in an episodic manner, released and watched on the Internet. To access the website, one must have

devices that are internet compactable, such as smart phones, laptops, PCs, smart televisions, and more. The episodes released
(also known as webisode, whichare not largely well known)are limited and the time period is usually30 to 60 minutes.

REVIEW OF L ITERATURE

In our modern times, OTT Platforms or (Over-the-top Platforms) have created a great impression in entertainment sector (A
Study on Growth of Over the Top (OTT) Video Services in India:BY- Tripti Kumari, Department of Business Studies,
Chandigarh University, Mohali, India), according to the study many people have evolve d from traditional media to latest trends
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mainly youngsters. The younger generations are familiar with web series (An Analytical Study of Content and Language of
Indian Webs Series: BY- Dr. Subhash Kumar, Associate Professor, Department of Journalism & Mass Communication,
Manipal University Jaipur, India and Dr. Atanu Kumar Mohapatra Chairperson, Centre for Diaspora Studies, Central
University of Gujarat, Gandhinagar, Gujarat, India) and the aim of our paper is to find the influence they are gaining from the
two Amazon Prime series “4 More Shots, Please!” and “Made in Heaven”.

Many prominent actors have been casted in web series over years Studies have shown (The Future of Over-The-Top Platforms
after Covid-19 Pandemic: BY- Revati Devaki P C, MPhil research scholar, Department of Visual Media &
Communications, Amrita School of Arts and Sciences, Amrita Vishwa Vidyapeetham, Kochi, India and Dr. S. Dinesh
Babu, AssistantProfessor (Sr.Gr) and Head, Amrita School of Arts and Sciences, Amrita Vishwa Vidyapeetham, Kochi,
India) that the popularity of OTT platform have increased due to covid-19and many may not cancel their subscription post covid
as well. Studies also have shown (New Media as a Change Agent of Indian Television and Cinema: A study of over the top
Platforms: BY- Dr. Paramveer Singh Assistant Professor, Department of Mass Communication and Media Studies,
Central University of Punjab, Bathinda- 151001) the steady increasing OTT Users and also the that future of “Over the top”
applications are bright in India. Indian audience thinks that these applications have good future in this country and the reasons for
this are smart phone penetration, International collaborations between media moguls and digital quality of the medium. Cost
effectiveness is also one of the reasons behind good future of streaming media in India. According to study conducted by Anindita
Chattopadhyay (Web Series and Web Movies and their psycho- sociological impact on netizens in India: BY-Anindita
Chattopadhyay, PhD Research Scholar Dept of Mass Communication, Burdwan University & Assistant Professor
Journalism and Mass Communication Department Taradevi Harakh Chand Kankaria Jain College, Kolkata), the viewer
are psychologically affected and our paper need to know and understand audience responses towards the above mentioned series.
Also in recent times, web series have gained lot of attention and its fame is spread across various media house.

METHODOLOGY
Research methodology is the specific procedures or techniques used to identify, select, process,and analyze information about a
topic. The Methodology part of a research paper will let the user/reader to identify and assess if the study is valid and reliable.

Quantitative Research
It is basically method of acquiring knowledge from various individuals using sampling andsending out online surveys to gather
Public knowledge, gaining results in numerical form. This research consist data collected from a certain section of the society
About the influenceof Amazon Prime in Youth today.

Objectives

e To understand the influence and their perception of Bangalore youths on Amazon original
web series-“Made in Heaven” and“4More Shot, Please!”

e To determine the time spent by youths on watching webseries.
e To identify the accessibility of Amazon Prime to youth.
Significance

The significance of this study is to understand the influence and knowledge youth is gaining from Amazon Original series “4
more Shots, please!”and “Made in Heaven” andtheir opinion and attitude toward social issues covered by the above mentioned
series.
Limitation
e | ack of audiences
e  [Focuses only on two shows

e Lack of knowledge regarding social issues.
Research Gaps

e Lack of awareness regarding webseries among youths
e [|nability of youths in accessing Amazon Prime.

MAJOR FINDINGS

From the survey conducted in terms and in respect to the topic “Influence of Amazon Prime original series among youth”,
certain findings were acquired and some the major findings are:

e  Most of the respondents for the survey are female respondents (59%).

e Most of the respondents for the survey are students (57%) while the there is tie betweenself-employed and
others professionals for being the less category (6%).

e Majority of the responds prefer mobile phone for watching OTT (46%) content while theleast preferred device
is desktop (2%).

e  Majority of the respondents preferred OTT platform (77%) while, the least do prefer DTHs(5%).
e Majority of the respondents are familiar with Indian web series (78%) while remaining arenot familiar. (22%).
e Majority of the respondents believe that OTT Platform is the future of visuaisation (93%)while others does not
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(7%)

e  Majority of the respondents believe that OTT Platforms are able to portray the Indianculture and traditions
(66%) while others are contradicting to this (34%).

e According to the respondents , majority suggest that the generation gap of 21 years to 25 years get influenced
(52%) while the least influenced generation is the age gap between 10years to 15 years (2%).

e  Majority of the respondents have access to Amazon Prime (92%).
e Majority of the respondents believe that Amazon Original series have significance amongyouth (72%).
e Majority of the responds believe there is a clash of tradition and culture in modern India(60%).

CONCLUSION

This study was conducted honestly and with pure sincerity to know the influence of Amazon Original web series among youth
and their opinions regarding two Amazon Original series, "Madein Heaven™ and "Four More Shots, Please!" This study shows the
understanding of youth individuals selected at random who belong to various backgrounds to interpret their understandingand
approach in terms of influences they might get from two specific series “4 More Shots , Please!” and “ Made in Heaven”. The
surveys have appeared to have received a positive response from the selected respondents, who have shared their point of view in
terms of the topic and mattershared through the survey. According the survey, majority of the responders are familiar with the
OTT Platform “Amazon Prime” and its contents. The series mentioned in the paper: “4 More Shots, Please!” and “Made in
Heaven” are popular and majority of the respondent are familiar with above mentioned series. Vastresponders are in opinion that
the contents are relevant to modern social aspects and do believe thatthe influence such series are positive in order to understand
the social dilemma faced by large number. The survey also shows that the majority of the respondents who are from the younger
generation do seem familiar with the OTT platform and its functions. It appears the majority of the respondents does have an
OTT platform connection and are quite satisfied with their content and functions, as they cover all national and international
content as well as various genres. The youthdo believe that the OTT platform is the future of visualization and, according to the
survey; they prefer it over traditional methods such as cable and DTH.

REFERENCES

1. Amazon Prime. (2019, January 24). Four more shots please! [Web series]. Retrieved fromhttps://www.amazon.com/Four-
More-Shots-Please-Season/dp/B0875P77W7.

2. Amazon Prime. (2019, March 8). Made in Heaven [web series]. Retrieved from https://www.amazon.com/Made-In-
Heaven-Season-1/dp/B07P67NJCC

3. Article by Mitchell Stephens. (n.d.). History of Television. Retrieved from
https://stephens.hosting.nyu.edu/History%200f%20Television%20page.html

4. Chattopadhyay, A. (2020). Web Series and Web Movies and their psycho-sociological impact onnetizens in India. A
Quarterly  Bilingual  Peer-Reviewed Journal for Social Sciences and Humanities. Retrieved from
https://theasianthinker.com/wp-content/uploads/2020/10/6.-Web- Series-and-Web-Movies-and-their-psycho-sociological-
impact-on-netizens-in-India-Anindita- Chattopadhyay.pdf

5. Chen, H. H. (2016, June). Platform strategies perspective on the OTT messaging services: A casestudy of WeChat and
Line. In annual conference of International Telecommunication Society, Taipei, Taiwan.

6. Cieply, M. (2007c, September 13). Show Series to Originatt on MySpace. Retrieved from
https://www.nytimes.com/2007/09/13/business/media/13quarterlife.html

7. Competitive dynamics in the Korean video platform market: Traditional pay TV platforms vs. OT Tplatforms. (n.d.).
Retrieved from https://www.sciencedirect.com/science/article/abs/pii/S073658531500074X

8. Dhanuka, A., & Bohra, A. (2019). Binge-Watching: Web-Series Addiction amongst Youth. The Management Quest,
2(1).Retrieved by  https://www.rset.edu.in/download/dsims/2_Binge Watching_Web_Series_Addiction_amongst_Y
outh.pdf

9. Doordarshan. (n.d.). Retrieved from https://prasarbharati.gov.in/doordarshan/

10. EconStor: Research on the relationship between the growth of OTT service market and the change inthe structure of the
Pay-TV market. (n.d.). Retrieved from https://hdl.handle.net/10419/205203

11. Ellerson, B. (2015). African women of the screen at the digital turn. Alphaville: Journal of Film and Screen Media,
(10), 1-15.

12. Erman, J., Gerber, A., Ramadrishnan, K. K., Sen, S., & Spatscheck, O. (2011, November). Over thetop video: The
gorilla in cellular networks. In Proceedings of the 2011 ACM SIGCOMM conference on Internet measurement
conference (pp. 127-136).

13. Express Web Desk. (2018, November 30). Amazon Prime video’s four more shots please: Meet thelatest girl gang in
town. Retrieved from https://indianexpress.com/article/entertainment/web- series/amazon-prime-video-new-show-bani-
J-5472742/

14. Four more shots please! — Amazon Prime video announces new women-centric comedy-drama series-entertainment
news , Firstpost. (2018, November 30). Retrieved from https://www.firstpost.com/entertainment/four-more-shots-please-
amazon-prime-video-announces- new-women-centric-comedy-drama-series-5648871.html

15. Four more shots please! The desi version of sex and the city celebrates flaws of millennial women. (2020, May 1).

IJRTI2208091 International Journal for Research Trends and Innovation (www.ijrti.org


http://www.amazon.com/Four-More-Shots-Please-Season/dp/B0875P77W7
http://www.amazon.com/Four-More-Shots-Please-Season/dp/B0875P77W7
http://www.amazon.com/Four-More-Shots-Please-Season/dp/B0875P77W7
http://www.amazon.com/Made-In-Heaven-Season-1/dp/B07P67NJCC
http://www.amazon.com/Made-In-Heaven-Season-1/dp/B07P67NJCC
http://www.amazon.com/Made-In-Heaven-Season-1/dp/B07P67NJCC
http://www.nytimes.com/2007/09/13/business/media/13quarterlife.html
http://www.nytimes.com/2007/09/13/business/media/13quarterlife.html
http://www.sciencedirect.com/science/article/abs/pii/S073658531500074X
http://www.sciencedirect.com/science/article/abs/pii/S073658531500074X
http://www.rset.edu.in/download/dsims/2_Binge_Watching_Web_Series_Addiction_amongst_Y
http://www.rset.edu.in/download/dsims/2_Binge_Watching_Web_Series_Addiction_amongst_Y
http://www.firstpost.com/entertainment/four-more-shots-please-amazon-prime-video-announces-
http://www.firstpost.com/entertainment/four-more-shots-please-amazon-prime-video-announces-
http://www.firstpost.com/entertainment/four-more-shots-please-amazon-prime-video-announces-

© 2022 IJRTI | Volume 7, Issue 8 | ISSN: 2456-3315

Retrieved from https://www.indiatoday.in/television/my-view/story/four-more- shots-please-the-desi-version-of-sex-
and-the-city-celebrates-flaws-of-millennial-women- 1442827-2019-01-30

16. Growth and reach  of television in India.  (n.d.). Retrieved from
https://www.slideshare.net/nklsdwni9/growth-and-reach-of-television-in-india

17. https://dl.acm.org/doi/abs/10.1145/2068816.2068829?casa_token=GHG5Mh_xRH8AAAAA:ebTMO Qj4EUISg-
9x0IgRN60isv421ijgMvOP7hQ9E9vagykSc7-zIP-1g3PWcIF30kAiOiF1Ms-S

18. Indian television industry, television industry in India, television industry, television industries, TVindustry. (n.d.).
Retrieved from https://www.indianmirror.com/indian-industries/television.html

19. Jain, M. K. (2021). THE RISE OF OTT PLATFORM: CHANGING CONSUMER PREFERENCES. EPRA
International Journal of Multidisciplinary Research, 7(6), 257-261.
https://eprajournals.org/index.php/IJMR/article/view/263

20. Jain, A. (2019, February 14). Made in heaven trailer: The web series delves into the madness behindIndian weddings.
Retrieved from https://indianexpress.com/article/entertainment/web- series/made-in-heaven-trailer-zoya-akhtar-5583402/

21. Jain, A. (2019, January 17). Farhan Akhtar unveils first look poster of web series made in heaven.Retrieved from
https://indianexpress.com/article/entertainment/web-series/made-in-heaven-poster-farhan-akhtar-5542683/

22. Jarvey, N. (2017, September 25). Can CBS change the streaming game with ‘Star Trek: Discovery’?.Retrieved from
https://www.hollywoodreporter.com/tv/tv-news/can-chs-change-streaming-game- star-trek-discovery-1037576/

23. Koravi, V. S. (2020). Analysis of various effects of web series streaming online on internet on Indian youth.
International Journal for Research Under Literal Access.

24. Kumar, S., & Mohapatra, A. K. An Analytical Study of Content and Language of Indian WebsSeries.

25. Kumari, T. (2020). A study on growth of over the top (OTT) video services in India. InternationalJournal of Latest
Research in Humanities and Social Science (IJLRHSS), 3(9), 68-73.

26. M. (2001b, June 24). RADIO FREE CYBERSPACE. Retrieved from
https://web.archive.org/web/20160118173045/http://content.time.com/time/magazine/article/0,91 71,134084,00.html

27. Made in heaven review: The best desi original by Amazon Prime, it unmasks the shiny lies of big fatIndian weddings.
(2020, April 21). Retrieved from https://www.hindustantimes.com/tv/made-in- heaven-review-zoya-akhtar-does-it-again-
gives-amazon-prime-its-best-desi-original-yet/story- YONgOQxcOSwWHiLx7ftJb2J _amp.html

28. Mandeep Choursia Assistant Professor, University Institute of Media Studies, Chandigarh University Mohali, Punjab,
India. (2020). BOLLYWOOD ACTORS AND WEB SERIES A STUDY ON THE TREND OF BOLLYWOOD
ACTORS APPEARING IN WEB SERIES.

29. Massachusetts Institute of Technology. (n.d.). Retrieved from
https://www.mit.edu/afs.new/athena/activity/s/sctv/old_sites/20030411021545/mitv.

30. Mohr, N., & Meffert, J. (2017). Overwhelming OTT: Telcos’ growth strategy in a digital world. McKinsey Quarterly,

2-12. https://www.mckinsey.com.br/~/media/McKinsey/Industries/Technology%20Media%20and%20
Telecommunications/Telecommunications/Our%20Insights/Overwhelming%200T T%20Telcos%
20growth%?20strategy%20in%20a%20digital%20world/Overwhelming-OT T-telcos-growth- strategy-in-a-digital-
world.pdf

31. NewspaperSG. (1986, October 8). Newspaper article - Indian TV goes colour for Games. Retrieved from
https://eresources.nlb.gov.sg/newspapers/Digitised/Article/straitstimes19821008

32. Nexttv | Programming| Busines | Multichannel broadcasting + cable | www.nexttv.com. (n.d.).Retrieved from
https://www.nexttv.com/

33. Online Journal of Space Communication. (n.d.). Online Journal of space communication. Retrieved from
https://spacejournal.ohio.edu/issue18/kunhikrishnan.html

34. Pandya, S. (2019, January 17). First look: Kalki Koechlin, Jim Sarbh, Arjun Mathur, Sobhita Dhulipala headline web-
series made in heaven. Retrieved from https://www.cinestaan.com/articles/2019/jan/17/18196/first-look-kalki-koechlin-
jim-sarbh-arjun- mathur-sobhita-dhulipala-headline-web-series-made-in-heaven

35. Patnaik, R., Shah, R., & More, U. (2021). Rise of OTT Platforms: Effect of the C-19 Pandemic.PalArch's Journal

of Archaeology of Egypt/Egyptology, 18(7), 2277-2287.

36. https://archives.palarch.nl/index.php/jae/article/view/8447

37. Philip Tracadas. (1996, December 16). Massachusetts Institute of Technology. Retrieved from
https://www.mit.edu/afs.new/athena/activity/s/sctv/old_sites/20030411021545/mitv.

38. Retrieved by https://www.researchgate.net/profile/Hung-Hsuan-
Chen/publication/321278441 _Platform_Strategies_Perspective_on_the_OTT_Messaging_Service

s_A Case_Study of WeChat_and_LINE/links/5b35e8274585150d23e09d19/Platform-  Strategies-Perspective-on-the-
OTT-Messaging-Services-A-Case-Study-of-WeChat-and- LINE.pdf.

39. Revati Devaki, P. C., & Babu, S. D. (2021). The Future of Over-The-Top Platforms after Covid-19Pandemic. Annals
of the Romanian Society for Cell Biology, 25(6), 11307-11313.

40. Singh, P. (2019). New Media as a Change Agent of Indian Television and Cinema: A study of overthe top Platforms.
Journal of Content, Community and Communication, 9, 131-137.

41. The Hindu Net Desk. (2020, May 8). ‘Four more shots please!” is Amazon Prime India’s most- watched show,
renewed for third season. Retrieved from https://www.thehindu.com/entertainment/movies/four-more-shots-please-is-

IJRTI2208091 International Journal for Research Trends and Innovation (www.ijrti.org


http://www.indiatoday.in/television/my-view/story/four-more-
http://www.indiatoday.in/television/my-view/story/four-more-
http://www.slideshare.net/nklsdwni9/growth-and-reach-of-television-in-india
http://www.slideshare.net/nklsdwni9/growth-and-reach-of-television-in-india
http://www.indianmirror.com/indian-industries/television.html
http://www.indianmirror.com/indian-industries/television.html
http://www.hollywoodreporter.com/tv/tv-news/can-cbs-change-streaming-game-
http://www.hollywoodreporter.com/tv/tv-news/can-cbs-change-streaming-game-
http://content.time.com/time/magazine/article/0%2C91
http://www.hindustantimes.com/tv/made-in-
http://www.hindustantimes.com/tv/made-in-
http://www.mit.edu/afs.new/athena/activity/s/sctv/old_sites/20030411021545/mitv
http://www.mit.edu/afs.new/athena/activity/s/sctv/old_sites/20030411021545/mitv
http://www.mckinsey.com.br/~/media/McKinsey/Industries/Technology%20Media%20and
http://www.mckinsey.com.br/~/media/McKinsey/Industries/Technology%20Media%20and
http://www.nexttv.com/
http://www.nexttv.com/
http://www.nexttv.com/
http://www.cinestaan.com/articles/2019/jan/17/18196/first-look-kalki-koechlin-jim-sarbh-arjun-
http://www.cinestaan.com/articles/2019/jan/17/18196/first-look-kalki-koechlin-jim-sarbh-arjun-
http://www.cinestaan.com/articles/2019/jan/17/18196/first-look-kalki-koechlin-jim-sarbh-arjun-
http://www.mit.edu/afs.new/athena/activity/s/sctv/old_sites/20030411021545/mitv
http://www.mit.edu/afs.new/athena/activity/s/sctv/old_sites/20030411021545/mitv
http://www.researchgate.net/profile/Hung-Hsuan-
http://www.researchgate.net/profile/Hung-Hsuan-
http://www.thehindu.com/entertainment/movies/four-more-shots-please-is-amazon-prime-indias-
http://www.thehindu.com/entertainment/movies/four-more-shots-please-is-amazon-prime-indias-

© 2022 IJRTI | Volume 7, Issue 8 | ISSN: 2456-3315

amazon-prime-indias- most-watched-show-renewed-for-third-season/article31535036.ece

42. The Orginal. (2012, February 20). Web series |- Retrieved from
https://web.archive.org/web/20120220104517/www.harvesttideproductions.com/web-series/

43. View of a comparative study on OTT platform censorship and policies in India. (n.d.). Retrieved from
https://www.annalsofrscb.ro/index.php/journal/article/view/7578/5628

44, WebTVseries.(n.d.).Retrievedfrom
https://books.google.co.in/books?hl=en&Ir=&id=FDxXA8RVOVEC&o0i=fnd&pg=PT1&dg=web

45. +series&ots=uonLV_ENr6&sig=LCLD9uSVsQf9XOtEFW-
iIKR5NAGw&redir_esc=y#v=onepage&q=weh%?20series&f=false

46. What a no-carrier phone could look like. (2019, August 1). Retrieved from
https://wp.puri.sm/posts/what-a-no-carrier-phone-could-look-like/

47. What is ott(over-the-Top)? Everything you need to know | Endavo. (2021, June 16). Retrieved from
https://www.endavomedia.com/what-is-ott/

48. Why Samsung smart TV? | Highlights | Samsung US. (2021, June 9). Retrieved from
https://www.samsung.com/us/tvs/smart-tv/highlights/

49. Williams, D. (2012). Web TV series: how to make and market them. Oldcastle Books.

50. With ‘Four more shots please!,” India gets its own ‘Sex and the city’ (Published 2020). (2020, May 8). Retrieved
from https://www.nytimes.com/2020/05/08/arts/television/four-more-shots- please.html

51. With ‘Four more shots please!,” India gets its own ‘Sex and the city’ (Published 2020). (2020, May8). Retrieved from
https://www.nytimes.com/2020/05/08/arts/television/four-more-shots- please.html

52. With ditto TV, Zee eyes a game-changer. (0500). Retrieved from https://www.dnaindia.com/money/report-
with-ditto-tv-zee-eyes-a-game-changer-1656839

IJRTI2208091 International Journal for Research Trends and Innovation (www.ijrti.org


http://www.harvesttideproductions.com/web-series/
http://www.annalsofrscb.ro/index.php/journal/article/view/7578/5628
http://www.annalsofrscb.ro/index.php/journal/article/view/7578/5628
http://www.endavomedia.com/what-is-ott/
http://www.endavomedia.com/what-is-ott/
http://www.samsung.com/us/tvs/smart-tv/highlights/
http://www.samsung.com/us/tvs/smart-tv/highlights/
http://www.nytimes.com/2020/05/08/arts/television/four-more-shots-
http://www.nytimes.com/2020/05/08/arts/television/four-more-shots-
http://www.nytimes.com/2020/05/08/arts/television/four-more-shots-
http://www.nytimes.com/2020/05/08/arts/television/four-more-shots-
http://www.dnaindia.com/money/report-with-ditto-tv-zee-eyes-a-game-changer-1656839
http://www.dnaindia.com/money/report-with-ditto-tv-zee-eyes-a-game-changer-1656839
http://www.dnaindia.com/money/report-with-ditto-tv-zee-eyes-a-game-changer-1656839

