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Abstract- Today there is development in technology because of which there is development in the use of digital
marketing like social media marketing, search engine marketing, email marketing and many others. The
purpose of this research is to identify the effectiveness of digital marketing in todays scenario and it also covers
the pros and cons of digital marketing. This research was done on the bases of both primary data ( structured
guestioner) and secondary data ( literature review).

INTRODUCTION

Digital marketing is also called online marketing. Digital marketing means use of digital channel to promote the
products and sell the products and services through internet social media Search Engine Optimisation and many other
ways. It is one of the best way used by business in today's scenario to promote and sell their product to their targeted
customer. In today's scenario digital marketing has totally changed the way of doing business as business uses digital
channels to attract the customers and generate revenue. Digital marketing use the same principle as traditional
marketing but in this it is done in the form of digital ways.

There are various types of digital marketing Search Engine Optimization (SEO)

Social Media marketing Pay-per click marketing Mobile marketing

Email marketing

ADVANTAGES OF DIGITAL MARKETING

It can attract customers globally

It helps the business in brand awareness

It helps in interacting customers with the help of various digital platforms.

It increases the customers engagement and satisfaction by providing sufficient content to their customers.
It helps the business to track customers feedback.
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DISADVANTAGES OF DIGITAL MARKETING

%+ There is always a security and privacy concern because of the risk of hacked or leak of information related to
customers personal information.

There is increased competition because of various companies uses digital marketing to attract the customers
There is dependency on technology, equipment, gadgets and internet.
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LITERATURE REVIEW

<> Kishor Kumar (2019) conducted a study on “ A study of the growth of digital marketing in Indian
scenario” highlights the role and expansion of digital marketing in India. The study covers how technology ( internet
or mobile phones ) has effect the customer and business. The study shows how technology advancement, use of
internet has effect the customers and business.

<> Mr. Abhishek Tripathi and Dr. Rajendra Kumar Mishra (2023) conducted a study on “Growth of
digital marketing in India: An analysis “ highlights how digital marketing is expand and how it is more effective
than the traditional marketing method. The study examines the various facts of digital marketing's rise and how it
effect in comparison of traditional marketing. The study covers the drawbacks of traditional marketing method
because of which company or business shift towards digital marketing.

<> Dr. S. Yuvraj and R. Indumathi (2018) conducted a study “ Influence of digital marketing in brand
building” highlights how digital channels helps in brand building by interact with customers and differentiate their
brand. In this study researcher has taken a MI phone as example and how MI mobile phones built their brand image
between Indian customers with the help of digital channels such as social media marketing, search engine
optimization, and content marketing and many other.

X Ms. A. Lavanya and Mrs. M. Radhikamani (2021) in her thesis “ A study on digital marketing and its
impact “ explain about the digital marketing how it has impact on both consumer and marketers. This paper
highlights the components of digital marketing and difference between traditional marketing and digital marketing
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and advantages and disadvantages of digital marketing in today scenario.

X Dr.Sourabh Jain and Aditya Pandey (2021) conducted a study “ Study on influence of digital marketing
on consumer behaviour” highlights how digital marketing influence consumer behaviour. This paper also highlights
the scenario of digital marketing in India, elements of digital marketing. This paper examine the influence of digital
marketing on consumer behaviour by doing the research on sample size 150.

X Danish, Bhola Dutt Tiwari, Arvind and Ankita Rana (2023) conducted a study “ A study on digital
marketing in India- its scope” highlights the scope and India growth in digital marketing, digital marketing trends in
India and preference of India marketing managers towards digital marketing.

OBJECTIVE OF STUDY

X/

** To study the effectiveness of digital marketing
X To study the awareness of digital marketing
RESEARCH METHODOLOGY
Primary data was collected through :-
Questionnaires (Google Forms)
. Target Samples - Customers
. Sample Size — 96 Employees
. Sample Selection - Random sampling
Secondary data was collected through
. Online
. Earlier researches on similar topic
RESPONSE FROM ONLINE BUYERS
Category No. OfPercentage of
respondent  respondent
How much do you engage with digitalDaily 59 61.5%
marketing content? Weekly 18 18.8%
Monthly 7 7.3%
Rarely 12 12.5%
Which digital marketing channels do youSocial Media 76 79.2%
most commonly interact with? Email Marketing 7 7.3%
Search Engine Ads 9 9.4%
Influencer Marketing 2 2.1%
Content Marketing 1 1%
Other 1 1%
How do you prefer to get marketingEmail 28 29.2%
communications from brands? Social Media 51 53.1%
Text Message 6 6.3%
In App Notification 8 8.3%
Other 3 3.1%
In your opinion, how effective is digital\Very effective 63 65.6%
marketing in reaching target audienceslSomewhat effective 21 21.9%
compared to traditional marketing methods? |\atral 0 0.4%
Somewhat ineffective 2 2.1%
Very ineffective 1 1%
Have you made a purchase based on a digitalYes 76 79.2%
marketing advertisement No 20 20.8%
Price 13 13.5%
Product reviews 52 54.2%
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Which factors influence your decisionBrand reputation 16 16.7%
making to purchase a product or servicepromotions or discounts ) 0.4%
online? Customer service 5 5.2%
Other 1 1%
How satisfied are you with the convenienceVery satisfied 28 29.2%
of online shopping Satisfied 42 43.8%
experiences provided by digital marketingatral o6 57 1%
efforts? Very dissatisfied 0 0%
Satisfied 0 0%
Very dissatisfied 0 0%
How often do you research products orlAlways 50 52.1%
services online before making a purchase  |Often 22 22 904
decision? Sometimes 18 18.8%
Rarely 4 4.2%
Never 2 2.1%
Do you believe digital marketing campaignsiStrongly agree 36 37.5%
effectively build brand awareness andagree 45 46.9%
recognition? Neutral 11 11.5%
Disagree 1 1%
Strongly Disagree 3 3.1%
Do you think digital marketing campaigns|Yes, always 32 33.3%
effectively differentiate one brand fromlyes most of the time 40 41.7%
another in the same industry? Shmetiliiee 20 20.8%
Rarely 3 3.1%
No, never 1 1%
\Which factors help your decision to Relevance of the content 30 31.3%
engage with digital marketing content? Attractive visuals or design 25 26%
Discounts or promotions 19 19.8%
offered
Recommendations from 7 7.3%
friends or family
Previous positive experiences |11 11.5%
with the brand
Other 4 4.2%
Do you find personalized advertisementsHelpful 62 64.6%
based on your browsing history helpful orjntrusive 19 19.8%
Intrusive? Neutral 15 15.6%
How do you perceive the credibility ofiMore credible 38 39.6%
information  presented  through  digitalEqually credible 37 38.5%
mar!«_ating channe_zl§ compared to Less credible 11 11.5%
traditional advertising methods? Not sure 10 10.4%
Overall, how would vyou rate theHighly effective 53 55.2%
effectiveness of digital marketing in today’sModerately effective 34 35.4%
scenario? Somewhat effective 7 7.3%
Not very effective 0 0%
Not effective at all 2 2.1%
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1. How frequently do you engage with digital marketing content?

Digital Marketing Content

W Daily ® Weekly m Monthly Rarely

2. Which digital marketing channels do you most commonly interact with?

Digital Marketing Channels

M Social Media ™ Email Marketing ® Searched Engine Ads 1 Influencer Marketing ™ Content Marketing ™ Other

3. How do you prefer to get marketing communications from brands?

Marketing Communication

M Email M Social Media ™ Text Message In app notification M Other

4. In your opinion, how effective is digital marketing in reaching target audiences compared to traditional marketing
methods

Effectiveness of digital Marketing

M Very Effective M Somewhat Effective H Neutral Somewhat Ineffective B Very Ineffective
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5. Have you made a purchase based on a digital marketing advertisement

Purchase based on digital marketing advertisement

HYes ® No

6. Which factors influence your decision making to purchase a product or service online?

Factor influnce purchase decision

M Price M Product review M Brand reputation Promotion or Discounts B Customer Service M Other

7. How satisfied are you with the convenience of online shopping experiences provided by digital marketing
efforts?

Online Shopping experience

M Very satisfied M Satisfied ™ Neutral Dissatisfied M Ver Dissatisfied

8. How often do you research products or services online before making a purchase decision?

Research of product online before purchase decision

B Always H Often ® Sometime Rarely ® Never
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9. Do you believe digital marketing campaigns effectively build brand awareness and recognition?

Digital Marketing Campaigns

B Strongly agree M Agree M Neutral Disagree M Strongly disagree

10. Do you think digital marketing campaigns effectively differentiate one brand from another in the same industry?

Digital marketing campaign differntiate one brand from
another

i

M Yesalways M Yes most of the time M Sometime Rrely  ® No, never

11. Which factors help your decision to engage with digital marketing content?

Factors

B Relevance of the content B Attractive visuals Designs
M Discounts or promotions offered Recommendations from friends or family

B Previous positive experience with the brand B Other
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12. Do you find personalized advertisements based on your browsing history helpful or intrusive?

Persona;ized Advertisements

H Helpful ™ Intrusive ™ Neutral

13. How do you perceive the credibility of information presented through digital marketing channels compared to
traditional advertising methods?

Information through digital marketing channels

W More credible  ® Equally credible  ® Less credible Not sure

14. Overall, how would you rate the effectiveness of digital marketing in today’s scenario?

Digital marketing in today scenerio

M Highly effective M Moderately effective ™ Somewhat effective Not very effective M Not effective at all

Responses from Online Buyers
Several questions were asked from the respondents on their Age, Gender, engagement in digital marketing, effectiveness
of digital marketing and many others for understanding their views and responses.

CONCLUSION

With the research conducted it has been founded that digital marketing has a great role in consumers and in business.
The study shows how consumers are attracted towards the digital marketing and depend on it in compare to traditional
marketing. As consumers spent their time online, digital platforms which opens a path for business to attract their
target customers through digital platforms. This study also shows how aware are the customers about digital
marketing.

Based on the result digital marketing is very effective in today scenario. Today digital marketing plays an important
role for business as well as for consumers. Business knows how to attract their target audience though online
platforms by showing relevant content.

This study also shows how much the customers is aware of the digital marketing and how digital marketing effect
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their purchasing decisions.
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