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**Abstract** 

The transition toward sustainable hospitality has intensified due to environmental concerns, regulatory 

pressures, and evolving consumer preferences. This study critically examines guest awareness and 

acceptance of eco-friendly hotel initiatives through a theoretical and conceptual lens. Drawing upon 

frameworks such as the Theory of Planned Behavior and Value-Belief-Norm theory, the paper explores the 

psychological, social, and economic determinants influencing guest behavior. The findings suggest that 

although awareness levels have increased globally, acceptance remains conditional upon perceived value, 

convenience, and trust in hotel practices. The study highlights the need for strategic communication, 

behavioral nudges, and service design innovation to bridge the gap between awareness and active 

participation. 

**Keywords:** sustainable hospitality, green hotels, consumer behavior, environmental psychology, guest 

perception. 
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## **1. Introduction** 

 

Sustainability has evolved from a peripheral concern to a central strategic priority within the hospitality 

industry. Hotels are increasingly integrating eco-friendly initiatives such as energy efficiency, water 

conservation, and waste minimization into their operations. However, the success of these initiatives 

depends largely on guest awareness and acceptance. 

 

Despite growing environmental consciousness, a gap persists between **pro-environmental attitudes and 

actual behavior**, often referred to as the *attitude-behavior gap*. This study critically investigates this 

gap within the hospitality context. 

 

--- 

 

## **2. Research Objectives** 

 

* To critically analyze guest awareness of eco-friendly hotel initiatives 

* To examine behavioral and psychological factors influencing acceptance 

* To explore the gap between environmental attitudes and actual participation 

* To propose strategic interventions for enhancing guest engagement 

http://www.ijrti.org/


© 2026 IJRTI | Volume 11, Issue 5 May 2026 | ISSN: 2456-3315 

IJRTI2605190 International Journal for Research Trends and Innovation (www.ijrti.org) b760 
 

--- 

 

## **3. Theoretical Framework** 

 

### **3.1 Theory of Planned Behavior (TPB)** 

 

According to Icek Ajzen (1991), behavior is influenced by: 

 

* Attitude toward the behavior 

* Subjective norms 

* Perceived behavioral control 

 

In hospitality, guests may support sustainability ideologically but may not act unless it is convenient and 

socially reinforced. 

 

### **3.2 Value-Belief-Norm (VBN) Theory** 

 

The VBN theory explains how environmental values translate into personal norms and behavior. Guests 

with strong ecological values are more likely to accept green initiatives. 

 

### **3.3 Application in Hospitality** 

 

Research by Han, H. et al. demonstrates that intention to stay in green hotels is influenced by moral 

obligation and environmental concern, but moderated by perceived sacrifice. 

--- 

 

## **4. Literature Review (Critical Perspective)** 

 

Existing literature reveals three major insights: 

 

1. **Awareness is increasing but uneven** 

   Studies indicate that educated and younger travelers show higher awareness levels. 
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2. **Acceptance is conditional** 

   Mensah, I. (2006) found that guests resist eco-friendly measures when they perceive inconvenience (e.g., 

reduced linen changes). 

 

3. **Trust and credibility matter** 

   Greenwashing concerns reduce guest confidence in hotel sustainability claims. 

 

Critically, most studies rely on self-reported data, which may overestimate actual pro-environmental 

behavior. 

 

--- 

 

## **5. Methodology** 

 

This research adopts a **qualitative conceptual approach** supported by: 

 

* Peer-reviewed journal analysis 

* Industry sustainability reports 

* Comparative case insights 

 

A critical synthesis method is used to identify patterns and theoretical implications. 

 

--- 

 

## **6. Analysis of Guest Awareness** 

 

### **6.1 Determinants of Awareness** 

 

* Education level 

* Exposure to sustainability campaigns 

* Digital and social media influence 
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### **6.2 Limitations** 

 

Awareness is often **superficial**, with guests recognizing eco-labels but lacking deeper understanding 

of actual practices. 

 

--- 

 

## **7. Analysis of Guest Acceptance** 

 

### **7.1 Key Influencing Factors** 

 

**a. Perceived Value** 

Guests are more accepting when eco-friendly practices provide tangible benefits (cost savings, improved 

experience). 

 

**b. Convenience vs. Effort Trade-off** 

Behavioral economics suggests that even minor inconveniences reduce participation. 

 

**c. Moral Obligation vs. Hedonic Expectations** 

Hospitality is inherently a comfort-driven industry; sustainability must align with luxury and comfort. 

 

**d. Social Influence** 

Guests are more likely to participate when sustainability is normalized socially. 

--- 

 

## **8. The Attitude–Behavior Gap** 

 

A critical finding is the persistent gap between: 

 

* **Positive environmental attitudes** 

* **Actual sustainable behavior** 
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Reasons include: 

 

* Lack of immediate personal benefit 

* Habitual behavior patterns 

* Perceived insignificance of individual action 

 

This gap is a major challenge for sustainable hospitality. 

 

--- 

 

## **9. Managerial Implications** 

 

### **9.1 Behavioral Nudges** 

 

Hotels can use subtle interventions such as: 

 

* Default green options 

* Social norm messaging (“Most guests reuse towels”) 

 

### **9.2 Transparent Communication** 

 

Clear, honest communication builds trust and reduces skepticism. 

 

### **9.3 Experience Design** 

 

Eco-friendly practices should enhance—not compromise—guest experience. 

 

### **9.4 Incentivization** 

 

Reward systems (discounts, loyalty points) can increase participation. 

 

--- 
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## **10. Future Research Directions** 

 

* Empirical studies using real behavioral data 

* Cross-cultural comparisons 

* Impact of technology (AI, smart rooms) on sustainability adoption 

* Longitudinal studies on behavior change 

 

--- 

 

## **11. Conclusion** 

 

Guest awareness of eco-friendly hotel initiatives is steadily increasing, driven by global sustainability 

discourse. However, acceptance remains complex and conditional. The study highlights that awareness 

alone is insufficient; behavioral, psychological, and experiential factors must be addressed. 

For sustainable hospitality to succeed, hotels must move beyond passive awareness strategies and actively 

design systems that **make sustainable behavior easy, attractive, and rewarding**. 

 

--- 
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